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The Sun
The freighter was eventually

By Hennah Harbin

Small kids frolic on the jungle gym, 
then collapse laughing upon the warm 
sand before racing each other to play in the 
cool water. 

Happy parents smile and relax, for once 
enjoying themselves as much as their lit-
tle ones, as shaggy-haired teenagers bob 
in the surf, waiting and praying for the 
perfect swell as the morning sun sparkles 

across the rippling waves. 
This is a snapshot of Rudee Loop, home 

of Grommet Island playground, the board-
walk’s southern end and the dream-of-a-
lifetime opportunity for many developers.

But to city officials the coveted hot spot 
represents the best of Virginia Beach and 
they aren’t taking chances with its future 
development. 

Continues on Page 5

Staff report

Crescent Square, the result of a partner-
ship between the cities of Virginia Beach 
and Norfolk, broke ground recently at 
1333 Diamond Springs Road and is said 
to be area’s fifth such permanent support-
ive housing development.

The city of Virginia Beach approved 
the development on Feb. 26, 2013 and 
contributed $876,000 in federal HOME 
funds towards the total development cost 

of $10.4 million. The city’s Department of 
Housing and Neighborhood Preservation 
will also provide ongoing rental subsidies 
using federal funds for 32 residents at 
Crescent Square.

Each complex was developed by Vir-
ginia Supportive Housing and provides 60 
units of permanent supportive housing for 
previously homeless individuals. The 

Continues on Page 2

What’s right for Rudee?
Locals don’t want city to take chances with future commercial development

Game On!
City’s quest for major arena moving ahead
as Beach-based USM gets the green light

Crescent Square
A housing partnership between Virginia Beach and Norfolk to help previously homeless people

By Greg Goldfarb 

Move over Scope, Ted and Coliseum, 
the 18,000-seat “Sun Center” may soon 
be on the horizon.

Virginia Beach City Council recent-
ly voted to allow Virginia Beach-based 
United States Management to spend 
$200 million towards building a new 
sports and entertainment arena next to 
the city’s convention center on 19th 
Street, just a few blocks from the ocean-
front and some 10 miles from Town 
Center, which may become The Tide’s 

first stop in the city.
In doing so, the city is sending a sig-

nal to the region, state and the world that 
Virginia Beach thinks it’s ready to bask 
in the global entertainment and sports 
spotlight and attract public attention for 
being a city boastful of its high quality of 
life for its residents and visitors. It is also 
sending a not-so-subtle message to the 
Norfolk Scope arena, the Ted Constant 
Convocation Center at Old Dominion 
University and the Hampton Coliseum

Continues on Page 8

New Kempsville rec
Center has larger gym,
pool, more weights

The Kempsville Community Recre-
ation Center’s soon-to-be-built replace-
ment center’s concept plans were re-
viewed by interested citizens at a recently 
held open house at the center.

Located in the heart of Kempsville, the 
original center opened in 1977 and is the 
city’s oldest and second busiest recreation 
center. Scheduled to close later this year, 
just a few weeks prior to the new Bow 
Creek Community Recreation Center’s 
opening, the Kempsville center will be 
torn down and a new one built in its place. 

Continues on Page 7
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By Jennifer Strout

Dominion Virginia Power 
must supply power to Virginia 
Beach homes by 2017 or risk 
losing its $47 million grant by 
building two, up to 1,500-ton, 
328-foot tall tower wind tur-
bines with rotor diameters of 
492 feet each.

“It’s part of the agreement 
with the DOE that it needs to 
be done 2017,” said David Bot-
kins, director of media relations 
and communications, Domin-
ion Virginia Power. 

If Dominion successfully 
builds the two offshore wind 
turbines, the power generated 
will be shared among Virginia 
Beach homes and businesses 
already connected to the pow-
er company’s electrical power 
grid that would be equivalent 
to fully powering 3,000 homes.

“We will take the energy 

Continues on Page 2 

Dominion Virginia Power
must be online by 2017
to power Virginia Beach  
homes and businesses

Photo info on page 2.
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Virginia Beach, Norfolk residents to benefit
Continued from Page 1

completion of Crescent Square will 
bring the total of permanent supportive 
housing units in the region to 282.

Crescent Square will be a 
53,000-square-foot apartment commu-
nity housing 80 individuals, including 
42 single adults with permanent sup-
portive housing and 38 single adults 
with low-income housing. Each unit is 
approximately 366 square feet and con-
tains a kitchenette with full refrigerator, 
range oven, full bathroom and closet. 

Furnishings are provided in each 
apartment, including a bed, dresser, ta-
ble and two chairs. In addition to apart-
ments, the building has a community 
room with a kitchen, fitness area, com-
puter room, laundry facility, front desk 
and staff offices. Eight units are acces-
sible for single adults with disabilities. 
The front desk will be staffed 16 hours 
per day, and a resident manager on call 
in the evenings. 

The building also features an exten-
sive security system, off-street parking 
and access to public transportation. 
Construction is expected to be complet-
ed by summer 2015. 

Crescent Square will have energy-ef-
ficient features such as a photo-voltaic 
solar electric system designed to reduce 
the building’s energy load and a solar 
thermal water heater system. It will 
also be an EarthCraftVirginia-certified 

green building, resource- and ener-
gy-efficient home. All appliances will 
be Energy Star-rated.

Crescent Square will be the fifth 
permanent supportive housing devel-
opment in South Hampton Roads, 
following Gosnold Apartments in Nor-
folk, Cloverleaf Apartments in Virginia 
Beach, South Bay Apartments in Ports-
mouth and Heron’s Landing in Chesa-
peake. All four developments were the 
result of a regional partnership among 
South Hampton Roads cities. 

Virginia Beach Mayor William D. 
Sessoms, Jr., and Norfolk Mayor Paul 
Fraim, among other community lead-
ers, were on hand to celebrate the next 
steps in bringing this development to 
fruition and the continuing efforts to 
assist the area’s homeless population. 

Page 1 photo information

Participating in Crescent Square’s 
groundbreaking, left to right: Graham 
Driver, Virginia Community Devel-
opment Corporation; Jim Chandler, 
Virginia Housing Development Au-
thority; Chris Graves, Portfolio Recov-
ery Associates; Norfolk Mayor Paul 
Fraim; Allison Bogdanovic, executive 
director, Virginia Supportive Housing; 
Virginia Beach Mayor William D. 
Sessoms, Jr.; Willie Fobbs, Virginia 
Department of Housing and Commu-
nity Development. (Photo by the city of 
Virginia Beach.)

Continued from Page 1

that’s generated and hooked into the grid 
and everyone would be getting a little of 
it,” said Botkins. This will prevent anyone 
from being able to opt out of receiving this 
form of energy, he added.

It’s unclear whether Dominion’s fall 
2015 application to the Securities and 
Exchange Commission will be approved, 
to fund the wind turbine demonstration 
project about 27 miles out to sea.  Each of 
the six-megawatt wind turbines are to be 
built on the western edge of the Virginia 
Offshore Wind Development Area.  If ap-
proved, it’s unclear when construction on 
the turbines would begin or exactly how 
many local, state or national jobs will be 
available, said Botkins, as much of the 
work will be outsourced overseas.

"This was a highly competitive process 
and we thank DOE for recognizing this 
demonstration project is using innovative 
designs that will both lower the cost and 
lower the risk of future commercial scale 
offshore wind projects located in hurricane 
prone regions," said Mary C. Doswell, se-

nior vice president-Retail and Alternative 
Energy Solutions.

Dominion was one of three compa-
nies, out of seven finalists, to receive the 
additional funding.  It follows a December 
2012 announcement where each of the 
seven finalists received an initial $4 mil-
lion in federal matching funds to under-
take preliminary engineering, design and 
permitting activities. 

In the U.S. Department of Energy Off-
shore Wind Market and Economic Analy-
sis, Virginia did not project the unforeseen 
energy costs.  Another offshore wind farm 
set for development on the East Coast list-
ed that their 6 MW turbines will cost 24.4 
cents per kw/hr.

The Virginia Offshore Wind Technol-
ogy Advancement Project (VOWTAP), 
including Dominion and the Virginia De-
partment of Mines, Minerals and Energy, 
plans to demonstrate innovative technol-
ogies to reduce the cost of offshore wind 
energy.  Standard offshore wind turbines 
cost “about three times higher than on-
shore wind, and much higher than nuclear 
or other sources,” Botkins said. Due to dif-

ferences between the land and sea breezes, 
offshore turbines require a smaller rotor 
to generate the same amount of power as 
a land turbine.  Yet, according to the De-
partment of Energy, the overall costs for 
offshore turbines are higher due to the crit-
ically rare earth metals required as a part of 
their production.

"I'm proud to have been a supporter of 
offshore wind development in Virginia 
since the very beginning and I applaud 
Dominion and VOWTAP on receiving 
this competitive grant," U.S. Sen. Mark 
Warner said. "I'm especially excited this 
project brings in a lot of local partners, 
who have the opportunity to make Virgin-
ia a real leader in offshore wind and create 
high-skill jobs in the Commonwealth." 

"I've consistently advocated for more 
research about ways to efficiently harness 
wind energy and the economic benefits of 
using this resource,” said U.S Represen-
tative and Virginia Beach resident Scott 
Rigell.  “The responsible development 
of Virginia's offshore energy resources, 
including wind, oil, and natural gas, will 
mean more jobs in Hampton Roads and 
throughout the Commonwealth, and an-
other step towards greater energy security 
for our nation. I applaud Dominion and 
VOWTAP for their hard work and lead-
ership in researching and advancing every 
possible avenue to more efficiently power 
our future." 

Virginia is one of the last remaining 
states with no land wind turbines. Virginia 
will also be the only national site to utilize 
offshore turbines in a hurricane zone.  The 
Haliade 150-6MW was chosen due to its 
effectiveness in high wind situations since 
it uses a direct-drive wind turbine with a 
permanent magnet generator.  Used to 

anchor the turbines, the Keystone Engi-
neering “twisted jacket” platform helps to 
provide more stability in stronger winds.

The Haliade 150-6MW is named 150 
for its’ height in meters and it has a refer-
ence wind speed of 50 m/s and can with-
stand gusts for over three seconds of up to 

70 m/s, resulting in a 15% increase in en-
ergy production due to the lightweight ma-
terial used.  Moreover, the Spanish man-
ufacturer, Alstom states that 21,000 tons 
of carbon dioxide is reduced from  pro-
duction each year by replacing traditional 
means of power with their wind turbines.

In the wind! Everyone goes on the grid
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“I think that would be a good  idea. 
It would draw more people to the 
beach. I don’t go down to the beach 
because of the parking situation. I 
would go to the beach on the Tide. “ 
– James Sherman, lives near Town 
Center, retired U.S. Navy.

“It would make it easier to get down 
here from where I live in Norfolk. I’d 
ride it because I have a class at South 
University and I wouldn’t be able to 
get a ride too often.” - Kevin Thomp-
son, 19, Norfolk resident and stu-
dent.

“I didn’t even know it was coming. 
Being that this is a community for 
business, I think it’ll be good. I think 
it’ll bring more people. I won’t ride it, 
I don’t like to depend on other people 
for transportation.” -Peter Garcia, 
30, lives at the Oceanfront, works 
at TownCenter.

“I think The Tide will be good. I 
might ride it, I’ve ridden it a couple of 
times already, probably would again. 
“ - Maggie Smith, 23, Oceanfront 
resident and Old Dominion Uni-
versity student.

“I didn’t know The Tide was coming. 
We haven’t been to Norfolk, except 
for the airport. We might ride it.” – 
Yamada and Go Noko, oceanfront 
residents and newly-arrived resi-
dents.

Sun Sidewalk Survey by Hennah Harbin: Are you excited about The Tide extending to Town Center? Will you ride it?

Former Portsmouth Council member new deputy manager
Douglas L. Smith has been named 

deputy city manager, effective June 1, to 
supervise the following municipal depart-
ments:  Agriculture, Cultural Affairs, Con-
vention and Visitors Bureau, Economic 
Development, Housing and Neighbor-
hood Preservation, Museums, Planning 
and Strategic Growth Areas.

Smith served on Portsmouth City 
Council from 2006 to 2010 where he was 
council liaison to the Hampton Roads 
Transportation Planning Organization 
and the Hampton Roads Planning District 
Commission.  

As current president and CEO of 
Kaufman & Canoles Consulting, he has 
counseled national and local developers, 
municipalities, higher education institu-

tions and corporations since 2003.  Prior to 
that, he served first as Portsmouth’s chief 
plans and policy officer, then as its eco-
nomic development director and finally as 
deputy city manager.  He began his career 
in 1985 as a banker at First Union Corpo-
ration, working as an assistant vice presi-
dent in North Carolina and a vice president 
in Georgia and Virginia until 1997.

Smith, a University of Virginia gradu-
ate and currently the chairman of Future 
of Hampton Roads and a CIVIC Lead-
ership Institute board member, is the past 
chairman of the Rail Subcommittee of the 
Virginia Chamber of Commerce; he also 
served as chairman of the Development 
Committee for the Tidewater Community 
College Educational Foundation and was 

chairman of the Portsmouth Port and In-
dustrial Commission. 

Smith succeeds Steve Herbert, who re-
tired Nov. 1, 2013

Doug Smith 
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The Sun

By Randell Jordan

Say “hello” to Anna Spivey, a magnif-
icent self-taught artist and Bayville Park 
resident. 

Now an octogenarian, she started paint-
ing when she was in her sixties after being 

inspired by old photographs of the valley 
where she was born. Her first attempts 
were rather primitive, she said, but im-
provements slowly crept into her pieces 
after reading various sources on perspec-
tive, composition, mixing colors and artis-
tic inspiration. 

With encouragement from friends and 
family, she is consistently working on her 
technique, constantly trying new subjects 
and tweaking her personal style. Quite a 
few of her paintings have been used for 
various fundraising events, and for a short 
while she participated in local outdoor 
shows. Here is my interview with Anna:

Occupation: Artist; and retired and lov-
ing it.

Family: Two sisters, a child and two 
grandchildren.

Where Born: Indian Valley, Va. I live in 
Bayville Park now.

Age: 81 years young.
Where raised: Radford, Va., until I was 

10, then we moved to Norfolk.

Were parents artists: No, but two cous-
ins are self-taught artists who developed 
on their own like myself.

Hobbies: Art is my only hobby really, 
because I get the most enjoyment out of 
it. I do enjoy cooking but it plays second 
fiddle to my art pursuits.

What do you listen to when creating 
art: Oldies, but goodies, and country; got 
to have music, it relaxes me and lets me 
focus. When I do paintings I want the per-
son to be able to actually feel like they can 
walk into the painting.

When are you most creative: Mornings 
are my most creative periods. I have more 
energy and focus, by the time afternoon 
rolls around I've lost my focus and feel flat 
tired. I am 81.

Where do you create your art: I paint 
at home on easels or even flat on a table; 
it really depends on the size of the canvas. 

Do you share your work before it's 
completed: Yes; when friends or former 
students come over I gladly show the 
progress, as it may be helpful in their own 
endeavors. I taught a class of six seniors 
for six years, ages 60 to 94. I've enjoyed 
seeing their progress over the years.

Do you find you work fast or slow: 
Some paintings I can do in a morning; oth-
ers I get stuck, have to walk away and get 
back on it the next morning, just depends 
on each one, how it goes. The subject mat-
ter and degree of difficulty are the main 
factors that affect the speed of a painting 
coming together. The only other main fac-
tor is focus; got to keep that focus.

How long have you been in the art field: 
I started just on a whim in the early ‘60s; 
just out of the blue I got the urge and hav-
en’t looked back.

What inspires you to create art: Study-
ing the sky, nature in general, the little 
things you never noticed before I started 
painting. I tend to pretty much lean to-
wards realism in my work, always have. 
I love all the minute details in nature and 
try to make sure they all make it into each 

painting.
Has being involved with art changed 

you: The main thing is noticing details I 
never noticed before and it seems to bring 
me a certain kind of serenity and peace.

Continues on Page 7

Say “Hello” to Bayville Park’s Anna Spivey, self-taught artist, loves nature, realism

Anna Spivey

"Into The Light" by Anna Spivey
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Enrich the marina district, build walk-
way to fishing center and restaurants
among ideas to preserve Rudee Inlet 
and Loop’s ambiance and local appeal 

This is a snapshot of Rudee Loop, home of Grommet Island playground, the boardwalk’s southern end and the dream-of-a-lifetime 
opportunity for many developers. (Photo by Hennah Harbin)

Continued from Page 1

 “I think that what the oceanfront needs 
is something that would draw people here 
versus going to the Outer Banks,” said 
Chase Vernon, 25, a RK Surf Shop sales-
man and an oceanfront resident who vis-
its the Loop once or twice a week. “The 
right development is the key. There was 
something that came up a few years ago 
about an X park, it had skydiving, go-carts, 
putt-putt, but the main attraction there was 
going to be an indoor wave.” 

A fun, new, family attraction would be 
a nice diversion for local residents during 
the winter months and it could help keep 
people safer.

“The hardest thing to do when you’re 
under 21 is find something to do that 
would keep you out of trouble in this 
area,” he said.

Despite numerous phone inquiries and 
unsolicited project bids to redevelop the 
prime resort area, the city has publicly 
declined them all, including a well-publi-
cized attempt by Norfolk native and NFL 
Hall-of-Famer Bruce Smith, whose pri-

vately-funded proposal included building 
timeshares and a restaurant. 

Beach Businessman and developer 
Bruce Thompson, CEO of Gold Key Re-
sorts, has stated that the picture-perfect 
venue should be developed in concert 
with his renovation plans for The Cavalier 
Hotel. The Virginia Beach Resort Area 
Strategic Action Plan of 2008 suggests 
renovating the area only after certain oth-
er projects have been completed. In any 
event, new development in that area is 
expected to bring with it new tax revenue 
jobs.

“I don’t think it needs to be developed 
but it probably will be,” said Steve Knight, 
an architect and North End resident. “It’s 
the city’s prerogative to decide what they 
think would enhance the strip more than 
anything else. They want to do something 
more with it, something that’s an attraction 
to folks coming into town. A lot of cities 
do have nice marina districts. I see that as 
being more desirable, to have the pedestri-
an walkway over to the fishing center and 
the restaurants.” 

Hennah Harbin, Hharb003@gmail.
com.
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By Nathan Denny

A lively group of players in their 20s, 
sporting colorful Real Madrid-style team 
jerseys, heads indoors on a chilly spring 
evening. Carrying soccer balls or kicking 
them as they walk, they throw a friendly 
wave to the desk man and head to a set of 
nearby bleachers. 

Pulling on tall, tight socks and lacing up 
their cleats before performing some warm 
up stretches and passes, someone quiet-
ly says, "I think we played this team last 
season; need to make sure we stay tight on 
defense with these guys." 

At the buzzer, the men and women gath-
er their bags from the bleachers, head into 
the enclosed artificial turf field and take 

turns at a fun, albeit intense game of soc-
cer at the Virginia Beach Field House, 
which hosts indoor soccer games, as well 
as other leisure and athletic activities. 

"Indoor soccer is faster-paced than 
outdoor," said Brigitte Bradley, who’s 
been playing soccer there since its 2010 
opening. "You're in a tighter space, so that 
keeps you moving the whole time. It's very 
competitive."

She and some of her teammates watch 
a game progress as they gear up for their 
upcoming competition. Beyond a barri-
er, one team wearing mismatched green 
t-shirts battles another one wearing plain 
white ones. Game on! As soon as the ac-
tion gets to one end of the field it’s already 

back down at the other end. Back and 
forth, up and down, left to right, right to 
left, over and over, there’s rarely a pause 
unless someone gets injured.

The field house has four large artifi-
cial turf fields, surrounded by an oval-
shaped plexiglass perimeter on the sides 
and closed in by nets suspended from the 
ceiling. The ball’s always in play, unless it 
touches the nets, keeping the game mov-
ing constantly; and with a much smaller 
field than outdoor soccer, everyone runs 
all of the time. Players can bounce the 
ball off the wall or use it to block out an 
opponent, creating moves that couldn’t be 
made on a regulation-size soccer field.

The field house offers several differ-
ent divisions based skill levels: Division 
1 being the most competitive; and it has 
several different leagues, such as men’s, 
women’s, co-ed, and over-30. Adults of all 
ages and abilities participate.

 "I've noticed that playing indoor soccer 
has really helped refine my ball-handling 
skills," said Craig Collins, who’s been 
playing there for three years. “Indoor uti-
lizes more skill and more speed more often 
than outdoor, and it translates when I go 
play outdoors.”

The 175,000 square-foot facility, which 
has an indoor restaurant, is filled with the 
fun sounds of referees' whistles, intermit-
tent fits of cheers, yelling, chatting, laugh-
ing and the loud buzzers marking the end 
of a match.  

"I think the aspect that I enjoy the most 
is the ‘community,’ " said Collins. "The 
soccer community in this area is a small 
one and there's camaraderie with the oth-

er players. You always see someone you 
know. Here, I get the opportunity to play 
with and against friends. I'm playing with 
some people now that I used to play with 
in eighth grade."

Soccer is one of the more popular sports 
at the field house, but volleyball, basket-
ball, football, lacrosse and dodge ball are 
also played there. Because the games are 
scheduled inside, they can’t be rained out.

The field house sets up leagues that 
individuals and teams may join. Each 
player pays $85 for a season; each sea-
son includes seven regular season games 
followed by playoffs. The field house cre-
ates all the schedules and each team plays 
once a week, on the weeknight for which 
they signed-up. Team's wins, losses and 
draws are tracked and ranked in each di-
vision. The rankings determine who plays 
who in the playoffs. 

Playoffs are a "one-and-done" system: 
Win or go home. Playoff winners receive 
champion t-shirts to commemorate their 
victory run. Almost immediately after one 
season ends, another is beginning. Train-
ers are on hand for when there are injuries 
during the games. Ice packs and bandages 
are common sideline remedies when the 

players get banged up or take a hard fall. 
The trainers help diagnose any broken 
bones, twisted ankles or any other or any 
other injury that might come from a soccer 
game. 

The field house is owned by John 
Wack, who also owns the Fredericksburg 
Field House.

The team in the Real Madrid jerseys 
finishes its 40-minute match with a narrow 
victory over its opponents, the final, 3-2. 
They exit the field much slower than they 
entered, exhausted, but in the best sense of 
the word.  Again they congregate on the 
bleachers, stripping off shoes and shin 
guards, chatting about the game, celebrat-
ing the more impressive plays that took 
place during the match. They decide to 
stick around and watch the next game that 
is about to start, not quite ready to leave 
the excitement.

When they do leave, heading out into 
the night to cool off, someone quietly says, 
“Good game. See you guys next week.”

The Virginia Beach Field House is lo-
cated at 2020 Landstown Road. Call (757) 
427-3955. 

Nathan Denny, 757-748-2898, njden-
ny@vt.edu

Kickin’ it indoors at the Virginia Beach Field House

The Virginia Beach Field House opened in 2010. (Photo by Nathan Denny)
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$25 Dollars o�
on New Student Karate Classes

World and National Karate Champions
Dragon Force National Karate Demo Team

Ryoshin-Kan Karate School

Sensei Tim Thompson
8th Dan Master Instructor

Ryoshin-Kan 
Karate School

Home of the Dragon Force
National Karate Demo Team

1064 Lynnhaven Pkwy (ste 106)
Virginia Beach, Virginia 23452

ryoshin-kan@juno.com
www.dragonforcekarate.com

(757) 468-1643

1104 Green Run Square,
Va Beach, VA 23452

(757)301-6500

Eve Colón, Owner

www.evehairstudiova.com

*Walk-ins Accepted Until 4 p.m. Each Day.

BEACH PHARMACY
DAVID KILGORE
Pharmacist

501 Laskin Rd
Virginia Beach, VA 23451

757-965-3036 Phone
757-965-3039 Fax

beachrx@cox.net     beachpharmacyvb.com

Kempsville Recreation Center being rebuilt
Continued from Page 1 

The new facility boasts a larger gymna-
sium; a bigger pool with indoor water play 
components; six 25-meter lap lanes and 
two 1-meter diving boards; more room 
for circuit and free weight equipment; 
dedicated space for therapeutic recreation 

programs. It also includes an outdoor 
sprayground, family changing areas and 
will meet LEED (Leadership in Energy 
and Environmental Design) standards. At 
the meeting, city staff shared the updated 
concept plans and answered questions. 

Concerned citizens who were unable to 
attend the public meeting may visit www.

VBgov.com/Kempsville to see the latest 
version of the plans. 

 Continued from Page 4 

This calmness allows much more enjoyment of 
everyday life.

Which art organizations are you involved 
with: None at this time.

What is the most satisfaction you get from 
your art: Other people's enjoyment of it, as just 
when somebody sees a painting of mine and 
they comment on it, they understand what I'm 
trying to do; they feel like they can ‘walk into it,’ 
that's when I know I've successfully transferred 
my meaning to my canvas.

Where can the public enjoy your art: Artistic 
Creations Art Gallery at this time; and my home, 
of course. 

At this time what mediums are your main 
concentrations: Just acrylics, I do a watercol-
or method with acrylics, but never really have 
worked with oils. I prefer acrylic because they 
are quick-drying for one thing and real easy to 
work with. 

Where do you see your art career taking you 
in the future: I'm not in it for fame, when I first 
realized I had the talent, I used it for fundraisers. 
I now just do it for the pleasure of touching other 
people's lives with my art and the peacefulness 
it gives me.

What’s your best advice to new and upcoming 

artists: Keep at it and don't get discouraged. The 
main thing is just to have fun and find joy in it; 
don't worry about making a mistake, mistakes 
never happen in art, it is just your own personal 
take on something!

How would you rate the city’s art scene from 
1 to 10: I rate it an 8; there seems to be some real 
talent in this area and it seems to be growing. My 
years I've spent teaching seniors tells me that the 
skill associated with being an artist exists in all 
of us, it just needs to be released and shown how 
easy it really is.

What shows have you been in: I've done a 
couple of outdoor shows, the Chic's Beach Art 
Show, back by Hell's Kitchen Restaurant in 
Ocean View, and the Thoroughgood Show (Art 
In the Park), out by Cox High School, and also 
at East Beach Shopping Center(Formerly East 
Beach Trading Co.), where I did very well for 
over a year.

That concludes my interview for this week, 
hope everyone got to go by The Gosport Art 
Show and Stockley Gardens Art Show and don't 
forget the The Virginia Beach Surf & Art Expo 
May 23 to 25 at the boardwalk down at the Vir-
ginia Beach oceanfront.

Reach Randall Jordan, owner, Artistic Cre-
ations Art Gallery, 4425 Shore Drive, Unit #104, 
Virginia Beach Va., 23455; 757-363-3464.

Say “Hello” to Anna Spivey

“Autumn Pathway” by Anna Spivey
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(757) 961-5298
www.plazaazteca.com

PlazaAztecaShoreDr@gmail.com

2272 W Great Neck Rd - Virginia Beach

$5 OFF DINNER

Valid Sun–Thurs ONLY. Limit one coupon per table/party
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Not valid with any other offer.

Find Us on 
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 that even though the city doesn’t have 
its own major university, per se, it will 
rely on Tidewater Community College’s 
enrollment and other students across the 
region, as well as the military sector, lo-
cals, businesspeople, out-of-town visitors 
and day-trippers, among others, to help 
ensure the arena’s financial and commer-
cial success.

However, at this point, it’s all just talk.
According to published and televised 

reports, USM was chosen over W.M. Jor-
dan’s competing bid because of proposed 
funding formulas. USM would use its 
“own” money, along with that of inves-
tors from China Machinery Engineering 
Corporation, to construct the facility. The 
investors were found through the Virginia 
governor’s office. A possible negotiations’ 
sticking point is the amount of money for 
which the city may be liable, including in-
frastructure costs, which The Virginian-Pi-

lot reports could be at least $150 million 
to cover a parking garage, ground parking 
and a reworked interchange at Birdneck 
Road. USM also requests $7 annually in 
arena tax revenue.

In return, USM says it will create jobs  
and provide a major new economic gener-
ator for the city; capture live performance 
and sporting events currently bypassing the 
region; and provide a year-round entertain-
ment for residents and visitors; optimize 
the convention center’s potential; create in-
creased revenue for area hotels, restaurants 
and other businesses; create a talent draw 
for employers; and provide a significant 
boost to city property values.

USM says a new arena will attract fami-
ly events including Disney on Ice, circuses 
and Sesame Street Live; conventions and 
trade shows to complement and augment 
convention center offerings; live con-
certs and comedy acts; theater events and 
“Off-Broadway” shows; monster truck 
rallies and other motor sports events; youth 

sporting events and tournaments; national 
political conventions; U.S. Olympic trials; 
collegiate athletic events such as confer-
ence and NCAA tournaments; and NBA 
and NHL exhibition games.

It’s unlikely that the new arena will ever 
be called “The Virginia Beach Sun Cen-
ter,” even though it’s a natural. If the project 
goes through, naming rights will be given 
to the highest bidder, as the years-long pro-
cess evolves.

With some council members up for 
election in November and with a commu-
nity divided on the matter, this hot button 
issue is likely to percolate for some time. 
In the meantime, efforts are still underway 
to bring The Tide to Town Center, attract 
a newer high-quality hotel for the con-
vention center and build massive offshore 
wind turbines. It seems that finally, the city 
is climbing the economic development and 
tourism mountain that for so long seemed 
just out of reach. Just don’t slip on the way 
up.

It seems that finally, the city is climbing the  
economic development and tourism mountain  
that for so long seemed just out of reach


